Instagram Growth Strategy

o Define Target Audience
o Demographics (age, gender, location)
o Interests and Values
o Pain Points
e Brand Identity
o Brand Story (share why you started the business and what makes your product
unigque)
o Visual Aesthetic (develop a cohesive feed with specific brand colors, fonts and
imagery)
o Consistent Brand Voice and Messaging
e Content Strategy

o Visuals: Product photos (use natural lighting and clear backgrounds) vs. lifestyle
shots (showing your product in real life settings)

o Posting Plan (educational content, entertainment, inspiration, product highlights,
lifestyle content, behind the scenes (how product is made or sourced), engaging
posts (quizzes, polls)

o Frequency: 5-7 posts per week with a mix of 3 static and 2 reels, post
stories daily

o Best Posting Time - Morning (7-9am), Afternoon (12-2pm), Evening (6-
8pm)

o Use hashtags relevant to niche

Influencer Marketing

o Micro influencers: partner with influencers in specific niche (their engaged audiences
are likely to trust them)

o offer free product in exchange for content

o Affiliate Programs: provide influencers with unique discount codes or commission
opportunities for sales they generate

Engage Your Community

o Comments and DM's (respond promptly)

o UGC (stands for user generated content, encourage customers to post and tag your
product so you can report)

o Run Contests (to increase engagement and visibility)

o Comment on Popular Posts

o Follow Similar Accounts

Strategic Partnerships

o collab with complementary businesses for cross-promotions or joint events, host

joint virtual giveaways
Drive Traffic
o SEO optimization (use keywords in IG bio)
o Collaborations (host IG lives with experts)




o Paid Ads (run targeted ads showcasing product to audiences based on interest)
e Paid Growth Strategies
o great way to increase reach and attract new followers
o Run Targeted Ads (Ad Types)
o Photos Ads: high quality static images
o Video Ads: short, engaging clips
o Carousel Ads: multiple images or videos highlighting product benefits or
bundles
o Story Ads: immersive ads appearing between user stories
o Key Strategies: retargeting ads, lookalike audiences, geo-targeting
o Budget Tips: start with a small daily budget ($5-$15/day) to test
audience response
o Metrics: click-through rates (CTR), cost per click (CPC) and return on ad spend
(ROAS)
o Boost High Performing Organic Posts (high likes, comments or share)
o click "boost post" and set targeting criteria based on: interests, demographics,
behaviors
e Leverage IG Shopping Feature (Focus on this when you are more established with
imagery/content)
o allows users to browse and purchase products directly through the app
o convert profile to a business account, create product catalog, enable product
tagging (tag products in stories, posts and reels)
o Tap to shop option on feed, product stickers to be used on stories to make
actionable and influencers can share shoppable posts that tag products
o Benefits: reduces clicks, simplifying the buying process, encourages impulse
purchases, increases product discoverability
e Tracking Performance
o Key Metrics
o Engagement metrics: likes, comments, shares, saves
Reach: the number of unique users who see your content and Impressions:
total views of your content (can include repeat views)
Website Traffic and Conversions: use the "link clicks" metric to see how many
people are visiting your site
o Integrate UTM tracking codes for better data on versions
Follower Growth: track how audience size evolves, look for spikes after
campaigns or collabs
Story Metrics: tap forward rate (users skipping ahead), drop off rate (users
exiting stories), engagement (polls, questions and swipe ups)
o BEST PRACTICES
o low engagement? experiment with different content formats
o Low Reach? use hash tags, collab with influencers or boost posts
o High Drop off on Stories? shorten the length or add interactive elements

o

o

o

o

KEY FEATURES OF INSTAGRAM

1. Posts (In-Feed): permanent content that appears on your profile



e Best for showcasing brand identity and products, announce launches
2. Stories: temporary content that disappears after 24 hours
¢ best for behind the scenes or interactive content
3. Reels: short, engaging videos idea for storytelling, tutorials or trends
e reels help increase visibility as IG promotes these to wider audiences
e similar color palette and tone as photos, use overlays or consistent fonts, ensure the
reel's cover aligns with your overall feed
4. Highlights: Saved stories organized into categories on your profile
e Great for FAQ's, about us section, product tutorials, customer testimonials,
highlighting events, partnerships or press features

BEST PRACTICES

e Optimize Bio
o who you are, what you offer and strong CTA (call to action)
o Use keywords specific to niche
o link to website
e Use Strategic Hashtags (use a mix of high volume and low volume to reach a broader
audience)
e Create content that specific niche will be looking for
e Community Engagement
o like and comment on posts from similar accounts to get noticed by their audiences
o follow and engage with bloggers or enthusiasts for specific niche
o join and engage with FB groups or Reddit community
o Attend events related to specific product (tag event and engage with attendees)
o Host giveaways (require participants to follow account, like the post and tag friends)
e Plan Posts in Advance; check out Later, Planoly, or Hootsuite (to preview feed layout
before posting)
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